
EDEN: 
REVOLUTIONIZING 
SOLO TRAVEL



Problem 1
Addressing the challenges faced 

by solo travelers and air travel 

players 

Travel in the ancient times



How it started



Problem 1



Problem 2



Problem 3



B2C Solution
EDEN, a mobile platform that enhances the solo travel 

experience through:



B2B Solution
EDEN, a mobile platform that enhances the solo travel 

experience through:



TARGET Market KSA

1%

50%

30%



Why now?



COMPETITIVE Analysis



Value

Value Attributes EDEN Guestlogix Routehappy

Customer Acquisition and 
Engagement

⭐⭐⭐⭐⭐ ⭐⭐⭐ ⭐⭐⭐⭐

Booking and Itinerary 
Planning

⭐⭐⭐⭐⭐ ⭐⭐ ⭐⭐⭐

In-Flight Experience ⭐⭐⭐⭐ ⭐⭐⭐ ⭐⭐⭐

Post-Travel Engagement ⭐⭐⭐⭐⭐ ⭐⭐ ⭐⭐⭐

Feedback and Data Analysis ⭐⭐⭐⭐⭐ ⭐⭐⭐ ⭐⭐⭐⭐



Business Model



GO TO 
MARKET



Project Phases and Timeline



Product Development 25%

35%Marketing and Sales

Infrastructure and Operations

Expansion and Growth Init iatives

15%

25%



Meet Our Team



Market Adoption 1
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Technological Risk

Regulatory Risk
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